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2011 VW FUN CUP

MARKETING REPORT
IMPACT, VALUE & FUN

www.vwfuncup.be
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" *25 Hours VW Fun Cup - Technical scrutineering. ! Stavelot
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30.668.934 CONTACTS

1.203.066 t VALUE
«| tabaut fun »

OVERALL LANGUAGE REPARTITION VW Fun Cup is a very fun racing car, particularly
developped in the South of Belgium.

Media coverage repartition by language,
based on the number of contacts reached
by television and print.

25 HOURSVWFUN CUP, the 8 t ¢ Gléhgest race
Nevertheless, the VW Fun Cup 25 Hours of Spa
gathers a large crowd of spectators and more than
800 drivers ! A World Record for this longest race
ever.

This event is also one of the biggest in Belgium,
®French with tons of activities and concerts .
= Dutch The best brands join to create an ext(gordinary
moment : VW, Radio Contact, 6 Y 6 1 JowMring, ...

This is the spirit behind VW Fun Cup : racing for
fun.
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. Jgng -Berghmans, Le Laure Creteur & Camille Verstraete
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covV E%GE CHART

30' 668' 934 CO N TACTS MEDIA IMPORTANCE BY CONTACTS GENERATED
1.203.066 t VALUE

H Print
COVERAGE OVERVIEW CHART TV
H |nternet
Contacts Value H Spectators
TV 2.872.500 t 163.732 = Ticketing
) m | ifestyle Racing
Print 23.105.234 t 250.525
® Others

Internet 3.214.000 t 495.790

Spectators 51.600 t 51.600

Ticketing 627.000 t 150.500 MEDIA IMPORTANCE BY VALUE GENERATED

Lifestyle 75.000 t 75.000 t 600.000

Racing t 500.000

h t 400.000
Others 723.600 t 15.919 t 300.000
t 100.000 :. .

*Print : from 01/01/2011 to 30/09/2011. Months 11 and 12 t O - . . — : -—,———\
based on 2010 coverage figures.
** Ticketing : VW + paper + downloads '\A Q{\é\ \(\é’\ \o\% ;&\QQ \QQ \QQ)\%
= | jfestyle Racing : 2,5 readers / magazine \5@ 5 ‘C\){g’ Q2 o
=% Others : Champion - Mestdagh partnership COQQ) N \\\\Q;
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N°331 ! Carpass & N°159 ) Acome Racing
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8 TV CHANNELS

397.500 TELEVIEWERS PER RACE
2.872.500 TOTAL CUMULATED

VW Fun Cup benefits from great media Race results and specials are broadcasted on
exposure in both French and Dutch languages, 8 TV channels and gather 397.500 televiewers

thanks to short-lentgh (3 to 4 minutes) each in average.
programs .

PER RACE TV LANGUAGE REPARTITION
20 Diffusions
397.500 Televiewers (in average)
F\8 26 Minutes 25 Hours Special = Erench
90.000 25 Hours Special Xa e 1 WY

®m Dutch

TOTAL (year)
2.872..500 Per Race Programmes
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MOTORS

RIL?TVI

AUDIMAT / TV CHANNEL / RACE

150.000
Program length RTBF
After each race, a 3 to 4 minutes summary was 100.000 RTL G
broadcasted on TV, excepted on MotorsTV (26 ’ roup
minutes) VT4
. 50.000 +—— S Exqi Sport
25 Hours special = MotorsTV
One week after the 25 hours VW Fun Cup, a 26- otors
minutes special was broadcasted on the RTBF 01— L
channel.
e Cumulated
0,
TV Group Programme Channel Diffusion Date Avg. Audimat Y%
La Une Friday 22h
RTBF Automobile La Deux Saturday 12h30 95.000 15,51%
La Une Sunday 8h30
Club RTL Saturday 22h15
RTL Group Moteurs RTL- TVI Sunday 11h30 100.000 16,33%
Club RTL Monday 00h00
VT4 Thursday 22h00
\ay:! Pit- Lane 62.500 10,20%
VT4 Sunday 17h00
Exqi Sport Dedicated Exqi Sport 6 Diffusions 60.000 9,80%
Motors TV Dedicated Motors TV* 6 Diffusions 80.000 13,06%
TOTAL 4 Programmes** 7 Channels 20 Diffusions 397.500 100%
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N°3684 MPM! Michel Pulinx, Damien Pulinx & Bert Longin



N°325 ) Radio Contact ! Marc Postiau, Thierry Henrotte, Luigi Vroman, Patrick Detre & Bernard Dejaeghere




